
IJMPAS Vol. 1, No. 1, October, 2025        www.ijmpas.com 
ISSN 2636-5596(P) 

Property of International Journal of Management, Policy and Administrative Studies (IJMPAS) - 116 - 
 

New Media, Communication and Audience Transformation in the Age of AI 
Mimidoo Shiphrah UWOUKU 

Registry Department, Federal Polytechnic Wannune, Benue State, Nigeria 
Abstract 
This study reviews the transformation of communication in the age of new media and artificial 
intelligence, addressing a critical research gap in understanding how algorithmic curation, immersive 
technologies, and participatory cultures reshape communication flows, trust, and governance—
particularly in under-researched contexts of the Global South. While existing scholarship extensively 
covers technological affordances and regulatory responses, there is limited longitudinal and context-
specific evidence on the cognitive, cultural, and societal implications of these shifts. The objectives 
are fourfold: (1) to map continuities and disjunctures between classical and digital-era communication 
theories, (2) to trace the evolution of media from print to Web 3.0 ecosystems, (3) to examine how 
new media tools reconfigure interpersonal, institutional, and societal communication, and (4) to assess 
emerging ethical, cultural, and regulatory dilemmas. Methodologically, the paper adopts a systematic 
literature review, synthesizing interdisciplinary studies on interactivity, convergence, algorithmic 
personalization, immersive communication, and digital governance. The review critically compares 
theoretical frameworks, empirical findings, and policy interventions across regions. Key findings 
reveal that while new media democratize participation and diversify cultural expression, they 
simultaneously exacerbate risks of misinformation, platform monopolies, surveillance, and digital 
divides. Moreover, AI-driven personalization enhances engagement but fragments epistemic trust, 
while immersive technologies introduce both opportunities for collaboration and risks of cognitive 
overload. The study contributes by reframing classical theories through socio-technical and networked 
perspectives, highlighting ethical and regulatory imperatives, and proposing future research directions 
on trust, inclusivity, and sustainable governance in digitally mediated communication systems. 
Keywords: New media, interactivity, multimedia convergence, social networking platforms, user- 
artificial intelligence. 
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Introduction 
The contemporary communication landscape has shifted from the broadcast-era model of one-to-many 
dissemination to networked, participatory, and algorithmically curated exchanges that destabilize 
sender–receiver dynamics. Audiences are no longer passive consumers but active co-producers who 
remix, circulate, and reframe messages across platforms that collapse spatial and temporal boundaries 
while eroding distinctions between public and private spheres. Empirical surveys show that news, 
cultural texts, and social discourse increasingly flow through social and video platforms and creator-
driven channels rather than legacy outlets, with major consequences for attention economies, 
epistemic trust, and discursive authority (Newman et al., 2025; Benton, 2025; Coster, 2025). 
Within this context, “new media” represents not just technological advancement but a socio-technical 
formation encompassing digital, convergent, and networked systems such as social platforms 
(X/Twitter, TikTok, Instagram, YouTube), encrypted messaging (WhatsApp, Telegram, WeChat), 
immersive environments (VR/AR), and artificial intelligence infrastructures shaping discovery, 
visibility, and participation (JournalismAI, 2024; Newman et al., 2025). These developments demand 
urgent scholarly attention, as platform governance, algorithmic mediation, and the creator economy 
have become core civic, cultural, and economic infrastructures, raising challenges of misinformation, 
data privacy, labor precarity, equity, and cultural homogenization (Coster, 2025; European 
Commission, 2024/2025; Ofcom, 2024). Against this backdrop, the study pursues four objectives: to 
map continuities and disjunctures between classical and digital communication theories; to trace the 
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historical evolution from print to Web 3.0; to interrogate how new media reshape interpersonal, 
professional, and institutional communication; and to assess the societal, ethical, and regulatory 
dilemmas of these transformations. Its contribution lies in reframing classical communication theories 
through socio-technical and networked perspectives, while identifying research gaps on trust, cross-
platform diffusion, and inclusive governance in digitally mediated societies. 
Statement of the Problem 
The emergence of new media and artificial intelligence (AI) has radically transformed global 
communication dynamics: shifting from linear, one-way dissemination to participatory, 
algorithmically mediated exchanges. Yet, scholarship remains limited in addressing how these socio-
technical transformations reshape communication flows, cognitive behavior, trust, and governance, 
particularly in under-researched contexts of the Global South. Most existing studies emphasize 
technological affordances and regulatory mechanisms but overlook the long-term cognitive, cultural, 
and ethical implications of algorithmic personalization, immersive technologies, and participatory 
media systems. This knowledge gap has left communication theory lagging behind contemporary 
realities, with little empirical grounding in African and Nigerian contexts where digital divides, 
misinformation, and governance challenges persist. 
Research Questions 
1. How have new media and artificial intelligence transformed traditional communication theories 

and models in the digital era? 
2. In what ways do new media tools and platforms reshape interpersonal, institutional, and societal 

communication practices? 
3. What ethical, cultural, and regulatory challenges arise from AI-driven personalization, algorithmic 

curation, and immersive communication environments? 
Objectives of the Study 
1. To map the continuities and disjunctures between classical communication theories and digital-era 

communication paradigms. 
2. To examine how new media technologies, reconfigure interpersonal, institutional, and societal 

communication systems. 
3. To assess the ethical, cultural, and regulatory implications of communication transformations in 

the age of artificial intelligence. 
Clarification of Major Concepts 
New Media refers to the range of digital communication technologies that facilitate interactive, 
participatory, and networked communication. Unlike traditional or old media (such as radio, 
television, and print), new media are characterized by convergence, interactivity, and user-generated 
content (McQuail, 2010). Examples include social networking platforms, blogs, online news portals, 
streaming services, and digital applications that enable instantaneous sharing and feedback. New 
media redefines audience roles, enabling consumers to become active producers (prosumers) of 
information, thereby altering the traditional sender–receiver dynamics in communication theory. 
Artificial Intelligence (AI) is a field of computer science concerned with developing machines or 
systems capable of performing tasks that typically require human intelligence such as learning, 
reasoning, perception, and decision-making (Russell & Norvig, 2021). In the communication context, 
AI manifests through chatbots, recommendation algorithms, voice assistants, generative language 
models, and automated content moderation systems. These applications influence not only message 
creation and dissemination but also how meaning, credibility, and attention are structured within 
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digital communication ecosystems. AI therefore introduces new paradigms in communication theory, 
including algorithmic mediation and human–machine interaction. 
Communication Theory refers to the systematic study and interpretation of how information is 
produced, transmitted, received, and understood across contexts. Foundational models such as 
Shannon and Weaver’s (1949) Mathematical Theory of Communication and Lasswell’s (1948) 
Formula Model; emphasize linear transmission, focusing on sender, message, channel, and receiver. 
However, the rise of digital and AI-driven media has exposed the limitations of such linear 
frameworks. Contemporary theories now highlight multidirectional flows, networked participation, 
audience agency, and algorithmic mediation, all of which redefine how communication operates in the 
digital age. 
Digital Era refers to the historical period characterized by the pervasive use of digital and internet-
based technologies in everyday life. It is marked by the integration of ICTs (Information and 
Communication Technologies) into social, economic, and political processes, thereby transforming 
communication speed, reach, and interactivity. The digital era enables real-time connectivity across 
geographical boundaries, creating virtual publics and participatory cultures that transcend traditional 
media institutions. 
Transformation in this study denotes a fundamental and systemic change in the principles, structures, 
and practices of communication as influenced by technological innovation. It goes beyond mere 
adaptation to signify paradigm shifts in how individuals, institutions, and societies create, exchange, 
and interpret messages. Transformation within communication theory thus implies a movement from 
linear, mass-oriented models toward decentralized, algorithmically mediated, and participatory 
communication systems. 
Algorithmic Mediation describes the process by which algorithms; sets of computational rules 
designed to filter, rank, and personalize information, determine what users see and how they interact 
online (Gillespie, 2018). This concept captures the influence of AI in shaping attention economies, 
reinforcing or mitigating biases, and redefining audience autonomy. Algorithmic mediation challenges 
existing communication theories by introducing non-human agents into meaning-making processes. 
Participatory Culture: coined by Jenkins (2006), participatory culture refers to a culture in which 
users not only consume but also actively contribute, share, remix, and comment on content. This shift 
democratizes communication, blurring boundaries between producers and consumers of information. 
In the digital era, participatory culture becomes both a catalyst for social empowerment and a challenge 
for information authenticity and regulation. 
Digital Ethics concerns the moral principles guiding human behavior in the digital environment. It 
involves questions of data privacy, misinformation, consent, intellectual property, and accountability 
in algorithmic systems. In the age of AI-driven communication, digital ethics becomes central to 
understanding how emerging technologies affect trust, fairness, and freedom of expression. 
Information Disorder encompasses the spread of misinformation, disinformation, and 
malinformation within digital networks (Wardle & Derakhshan, 2017). It reflects how technological 
affordances of new media such as virality, anonymity, and automation; facilitate distortion and 
manipulation of facts. Understanding information disorder is crucial in evaluating the credibility and 
governance of communication systems in the AI age. 
Theoretical Frameworks  
Traditional vs. New Media Models: The linear sender–message–receiver model, once dominant in 
mass communication theory, now appears epistemologically inadequate for analyzing the 
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communicative ecology of the digital era. Contemporary media environments are characterized by 
multi-directional, many-to-many interactions, with content not merely transmitted but continuously 
re-circulated, re-contextualized, and re-interpreted. Users simultaneously occupy the roles of 
producers, curators, and data sources, thereby eroding the hierarchical boundaries between “sender” 
and “receiver.” This shift is not a superficial change in distribution channels but rather a paradigmatic 
transformation of communicative power, as evidenced by the rise of creator-driven and platform-
mediated diffusion processes that bypass institutional gatekeeping (Newman et al., 2025; Coster, 
2025). The traditional linearity of mass media communication thus fails to capture the recursive and 
participatory dynamics of new media systems, raising questions about the continued validity of 
classical communication models in explaining digital flows of meaning. This paradigm shift 
underscores the inadequacy of linear sender–receiver models in explaining digital communication 
flows (see Figure 1: A comparison between Traditional vs. New Media Models). 
Figure 1: A comparison between Traditional vs. New Media Models 

 
Technological Determinism: The notion that technology itself is the primary determinant of social 
and organizational change has been increasingly problematized within media studies. Recent 
newsroom research reveals that socio-technical configurations, not merely the tools, shape 
communicative outcomes. Organizational practices, labor arrangements, and ethical commitments 
significantly condition how technologies, particularly generative artificial intelligence, are adopted 
and integrated into journalistic routines (JournalismAI, 2024). A deterministic framing therefore risks 
obfuscating the agency of institutions and individuals in shaping media ecologies. The critical task, 
then, is to recognize technology as embedded within broader socio-cultural, economic, and 
institutional contexts, where its impact is mediated rather than absolute. 
Uses and Gratifications (U&G): Revisiting the Uses and Gratifications framework reveals its 
enduring relevance but also its theoretical limitations. Recent syntheses affirm that audiences actively 
choose platforms for purposive goals such as entertainment, identity work, social enhancement, and 
connectivity (Araujo et al., 2023; Jeong et al., 2024). These gratifications not only explain adoption 
but also predict problematic and even addictive patterns of engagement, particularly in highly 
interactive environments. However, the U&G approach remains overly individualistic, often 
neglecting the structural dimensions of algorithmic curation, surveillance capitalism, and platform 
governance that constrain user choice. Thus, while U&G offers explanatory power at the micro-level, 
it risks underestimating the macro-level forces that shape the possibilities of use. 
Network Society: Castells’ thesis that networks constitute the dominant social morphology finds 
renewed resonance in the current platformized and datafied communication landscape. Connectivity 
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and programmability have reconfigured power relations, redistributing influence from traditional 
institutions to platforms, algorithmic infrastructures, and increasingly to individual creators (Newman 
et al., 2025). This networked redistribution challenges conventional understandings of authority, as 
news flows are increasingly mediated by algorithmic feeds that privilege engagement metrics over 
editorial judgment. The network society thus embodies not merely a technical reorganization but a 
profound socio-political reconfiguration, with implications for knowledge hierarchies, democratic 
discourse, and cultural production. 
Diffusion of Innovations: The classical diffusion model, with its emphasis on innovation 
characteristics and adopter categories, has evolved into more nuanced frameworks that incorporate 
network structures, technological affordances, and adopter heterogeneity. Contemporary studies 
highlight how influencers, augmented reality applications, and platform-specific affordances 
accelerate or hinder diffusion processes (Kamalaldin et al., 2024; Malhotra et al., 2024). However, 
critics note that diffusion theory often under-theorizes the asymmetries of power, attention, and access 
that structure innovation uptake in digital environments. Adoption cannot be fully understood without 
interrogating how platform architectures, algorithmic visibility, and monetization systems selectively 
privilege certain actors while marginalizing others. 
Digital Convergence and Interactivity: Digital convergence is more than the technical integration 
of text, audio, video, and immersive content; it signifies the erosion of medium-specific boundaries, 
creating hybrid communication environments that fundamentally alter audience engagement. 
Interactivity—manifested in features such as comments, stitches, duets, and direct messaging—does 
not simply enhance participation but structures meaning-making itself by embedding communicative 
exchange within socio-technical platforms (Newman et al., 2025). Yet, convergence and interactivity 
also introduce contradictions: while they enable unprecedented creative agency and participatory 
culture, they simultaneously entrench user dependency on platform logics and datafication processes. 
Critical interrogation therefore requires balancing the discourse of empowerment with recognition of 
structural constraints and exploitative dimensions of convergence culture. 
Historical Evolution and Characteristics of New Media: The evolution of media reflects a 
progression from centralized dissemination to participatory and algorithmically mediated systems. 
Print culture fostered rational discourse and imagined communities, while broadcast concentrated 
communicative power in institutional gatekeepers, producing asymmetries that continue to inform 
debates on hegemony and passivity. Web 1.0 reinforced consumption-driven paradigms with static 
content, whereas Web 2.0 introduced participatory affordances such as blogs and social networks, 
heralding Jenkins’ “participatory culture.” Yet, this democratization coincided with platform 
capitalism, as user labor and creativity became monetizable data (Newman et al., 2025; Coster, 2025). 
Contemporary Web 3.0 discourse emphasizes artificial intelligence-driven personalization and 
synthetic media (JournalismAI, 2024), alongside provenance standards such as C2PA (2025) designed 
to combat misinformation and manipulation. However, critics warn that personalization entrenches 
filter bubbles and epistemic fragmentation while utopian metaverse narratives obscure inequalities in 
access, regulation, and governance (European Commission, 2024/2025; Ofcom, 2024).New media 
tools further illustrate this transformation. Interactivity empowers audiences as co-creators through 
hashtags, memes, and remixes, but algorithmic curation privileges virality over epistemic quality 
(Newman et al., 2025). Semiotic innovations such as emojis, GIFs, and memes reshape personal 
communication and signal cultural identities, though they also foreground generational divides 
(Gutzmann & Migdalska, 2025). Multimedia convergence democratizes storytelling across text, video, 
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livestreams, and podcasts but fragments attention and civic discourse (Newman et al., 2025). Social 
platforms like TikTok, Instagram, and YouTube now function as primary news sources for younger 
audiences, amplifying marginalized voices while subordinating journalistic ethics to influencer logics 
(Newman et al., 2025; Coster, 2025). Mobile and encrypted messaging (WhatsApp, Telegram) fosters 
community interaction and political mobilization but simultaneously accelerates rumor propagation 
and disinformation in elections (Africa Center for Strategic Studies, 2024; Mozilla Foundation, 2024; 
Al Jazeera, 2023). User-generated content and citizen journalism diversify perspectives yet undermine 
verification regimes in an era of synthetic manipulation (JournalismAI, 2024).Corporate 
communication has been reshaped by influencer marketing, where effectiveness hinges on credibility 
and transparency but risks amplifying misinformation and health-related falsehoods (Kamalaldin et 
al., 2024; Wang et al., 2024). Similarly, augmented reality marketing enhances vividness and 
consumer engagement but raises ethical questions of persuasion and commodification (Malhotra et 
al., 2024). 
Synthesis of the Literature 
The literature highlights convergence of artificial intelligence, immersive technologies, and 
governance in reshaping communication systems. AI-driven personalization increases efficiency and 
accessibility but exacerbates bias, misinformation, and surveillance (JournalismAI, 2024; Ajisola & 
Silo, 2024). VR/AR expand embodied presence and collaborative learning but raise concerns of 
inclusivity, cognitive load, and well-being (Malhotra et al., 2024; Rupp et al., 2024). The metaverse 
deepens these dynamics through persistent digital identity and creator economies, demanding robust 
governance and safety frameworks (Newman et al., 2025). 
Simultaneously, misinformation and disinformation remain systemic risks. Studies reveal how 
algorithmic amplification, influencer signaling, and low media literacy create vulnerabilities, 
particularly during elections (Jin et al., 2024; Nannini et al., 2024; Risius & Beck, 2024). Health 
misinformation has similarly proliferated, complicating public trust in digital communication (Wang 
et al., 2024). Governance frameworks such as the European Union’s Digital Services Act, the United 
Kingdom’s Online Safety Act, and Nigeria’s Data Protection Act exemplify hybrid regulatory models 
balancing innovation with user protection (European Commission, 2024/2025; GOV.UK, 2025; 
Nigeria Data Protection Commission, 2025; Ofcom, 2024). Yet, fragmented standards complicate 
interoperability, while digital divides driven by geography, age, and income continue to limit equitable 
participation, particularly in Sub-Saharan Africa (Ajisola & Silo, 2024). Overall, findings suggest 
communication futures are shaped less by technological determinism than by socio-technical 
interplay. Addressing gaps—such as longitudinal studies on algorithmic personalization, empirical 
insights from the Global South, and operationalization of ethical design—requires interdisciplinary 
approaches integrating communication theory, law, ethics, and governance to ensure sustainable, 
inclusive, and democratic digital ecosystems. 
Comparative Illustrations of New Media and Communication: Nigeria, Africa and Global 
Contexts 
Globally, the evolution of new media highlights a shift from television and print dominance to 
platform-driven news ecosystems, with younger audiences in the U.S. and Europe increasingly relying 
on TikTok, YouTube, and Instagram for news, surpassing traditional outlets (Newman et al., 2025; 
Benton, 2025; Coster, 2025). In contrast, in Nigeria and much of Africa, WhatsApp and Facebook 
groups remain the central infrastructures for information exchange, particularly during elections, 
where they serve both as tools of civic mobilization and vectors of disinformation (Africa Center for 
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Strategic Studies, 2024; Al Jazeera, 2023; Mozilla Foundation, 2024). Regulatory responses also 
diverge: while the European Union’s Digital Services Act and the United Kingdom’s Online Safety 
Act impose systemic-risk and transparency obligations (European Commission, 2024/2025; GOV.UK, 
2025; Ofcom, 2024; Nannini et al., 2024), Nigeria’s Data Protection Act is a more recent effort, with 
enforcement still developing (Nigeria Data Protection Commission, 2025). Likewise, while broadband 
access and subsidized programs have narrowed digital divides in the Global North, structural barriers 
in Africa—such as high data costs and low digital literacy—continue to constrain participation, though 
community-driven practices like older adults’ reliance on WhatsApp for simplified interaction 
illustrate adaptive strategies (Ajisola & Silo, 2024). Misinformation dynamics also differ: in Western 
contexts, falsehoods are amplified by algorithms and influencers (Risius & Beck, 2024; Wang et al., 
2024), whereas in Africa they spread primarily through closed messaging networks, often with direct 
political consequences. Finally, while global participatory culture thrives through podcasts, influencer 
economies, and immersive VR/AR engagement (Malhotra et al., 2024; Rupp et al., 2024), in Africa, 
memes, emojis, and WhatsApp voice notes represent cost-effective cultural and political tools shaped 
by local socio-economic realities (Gutzmann & Migdalska, 2025). 
Policy and Administrative Implications 
The transformation of communication in the age of new media and artificial intelligence has direct 
implications for governance, regulation, and institutional practice. At the global level, regulatory 
frameworks such as the European Union’s Digital Services Act and the United Kingdom’s Online 
Safety Act emphasize systemic-risk management, transparency obligations, and safety-by-design 
approaches (European Commission, 2024/2025; GOV.UK, 2025; Ofcom, 2024; Nannini et al., 2024). 
These instruments illustrate how governments can hold platforms accountable while safeguarding 
democratic rights. Nigeria’s Data Protection Act (2023) similarly provides a foundation for digital 
rights and privacy protection but requires stronger enforcement mechanisms and institutional capacity 
to achieve parity with global standards (Nigeria Data Protection Commission, 2025).Administratively, 
African electoral contexts underscore the urgent need for policies addressing disinformation in closed 
messaging networks such as WhatsApp and Facebook groups, which have repeatedly influenced voter 
perception and trust (Africa Center for Strategic Studies, 2024; Al Jazeera, 2023; Mozilla Foundation, 
2024). Strengthening independent electoral commissions with digital monitoring capacity, while 
promoting fact-checking collaborations between regulators, civil society, and technology companies, 
can mitigate these risks. 
For practice, media organizations must institutionalize transparent AI integration, provenance 
standards such as C2PA (2025), and robust verification mechanisms to restore trust in journalism 
(JournalismAI, 2024). At the same time, administrative agencies in Nigeria and across Africa should 
promote inclusive digital literacy initiatives that address structural inequalities in access, affordability, 
and skills (Ajisola & Silo, 2024). Globally, lessons from influencer marketing ethics (Kamalaldin et 
al., 2024) and public health misinformation (Wang et al., 2024) point to the need for clear disclosure 
rules and cross-sector oversight. Overall, effective governance requires hybrid strategies: adapting 
global regulatory innovations to local contexts, strengthening institutional capacity, and embedding 
ethical, inclusive practices in communication systems to ensure sustainability, trust, and democratic 
accountability. 
Research Gaps and Implications 
Despite extensive scholarship on artificial intelligence, immersive technologies, and digital 
governance, several research gaps remain evident. First, there is a lack of longitudinal studies 
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examining the long-term effects of algorithmic personalization, immersive communication, and 
metaverse participation on cognition, social interaction, and cultural identity. Much of the existing 
literature is exploratory or case-specific, limiting its generalizability (Malhotra et al., 2024; Rupp et 
al., 2024). Second, empirical studies from the Global South, particularly in Africa, remain sparse, 
creating a disproportionate reliance on frameworks and regulatory paradigms developed in Europe, 
North America, and Asia (Ajisola & Silo, 2024; Nigeria Data Protection Commission, 2025). This gap 
underscores the need for context-specific research that reflects infrastructural limitations, cultural 
diversity, and socio-economic dynamics in developing regions. 
Another critical gap lies in the integration of ethical and human-centered design in communication 
technologies. While scholars and policymakers emphasize principles such as fairness, inclusivity, and 
transparency, there is limited evidence of how these are operationalized in real-world platforms and 
systems (JournalismAI, 2024; Ofcom, 2024). Similarly, research into regulatory interoperability 
remains underdeveloped, particularly concerning how national and supranational bodies can 
harmonize standards without stifling innovation (European Commission, 2024/2025; GOV.UK, 
2025). This raises implications for digital sovereignty, cross-border data governance, and the 
accountability of transnational corporations. 
For future research and practice, the implications are twofold. Academically, there is an urgent need 
for interdisciplinary approaches that combine communication theory, ethics, law, and engineering to 
evaluate the societal impact of new media beyond technical affordances. Practically, scholars and 
practitioners must co-develop policy frameworks, digital literacy initiatives, and inclusive 
infrastructures that ensure equitable participation in emerging communication ecosystems. Addressing 
these gaps will not only advance theoretical debates but also provide actionable insights for 
governments, technology companies, and civil society in shaping communication systems that are 
sustainable, trustworthy, and human-centered. 
Future Directions of Communication 
The future of communication is being reshaped by rapid technological advances, with artificial 
intelligence and machine learning increasingly integrated into content creation, personalization, 
moderation, accessibility, and analytics, supported by provenance and audit trails to ensure 
transparency (JournalismAI, 2024; C2PA, 2025). Virtual reality and augmented reality promise 
immersive communication experiences, as social VR fosters embodied presence and AR enhances 
engagement in marketing and education, though challenges around cognitive load and accessibility 
remain (Malhotra et al., 2024; Rupp et al., 2024). The evolution of the metaverse further extends these 
dynamics, with persistent digital identity, assets, and spaces across platforms dependent on 
interoperability and safety standards, while creator economies expand into immersive contexts 
(Malhotra et al., 2024; Newman et al., 2025).  
On the regulatory front, digital diplomacy and governance are increasingly multistakeholder in nature, 
with platforms, regulators, civil society, and standards bodies negotiating rules on cross-border 
content, safety, and trade; frameworks such as the European Union’s Digital Services Act, the United 
Kingdom’s Online Safety Act, and Nigeria’s Data Protection Act exemplify hybrid regulatory models 
(European Commission, 2024/2025; GOV.UK, 2025; Nigeria Data Protection Commission, 2025; 
Ofcom, 2024). Looking ahead, balancing innovation with ethics and inclusion will be central, 
prioritizing safety-by-design, rights-preserving regulation, media and AI literacy, accessibility, and 
infrastructure investment to reduce inequalities in digital participation (Ajisola & Silo, 2024; European 
Commission, 2024/2025). 
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Conclusion 
This study set out to examine how new media and artificial intelligence transform communication, 
with four objectives: to map continuities and disjunctures between classical and digital communication 
theories; to trace the historical evolution from print to Web 3.0; to interrogate the reshaping of 
interpersonal, institutional, and societal communication; and to assess the ethical, cultural, and 
regulatory dilemmas emerging from these transformations. Each objective has been addressed by 
situating communication shifts within socio-technical and networked perspectives, showing how 
algorithmic curation, immersive technologies, and participatory cultures destabilize sender–receiver 
models and reshape authority, trust, and participation (JournalismAI, 2024; Newman et al., 2025).The 
key contribution to scholarship lies in reframing classical communication theories to incorporate 
socio-technical dynamics, highlighting Africa and Nigeria as underexplored contexts, and 
synthesizing global and regional evidence on platform governance, digital divides, and AI-mediated 
trust. This comparative grounding expands theoretical debates and underscores the need for context-
sensitive models that move beyond technological determinism. For practice and policy, the 
implications are multi-dimensional. Media practitioners must embrace multimodal storytelling, 
transparent AI adoption, and community-centered engagement strategies. Policymakers should adapt 
global best practices such as systemic-risk regulation and provenance standards; to local realities, 
while strengthening institutional oversight and digital rights protections. Educators must embed AI, 
media, and data literacy in curricula to prepare citizens for participatory and responsible digital 
engagement. 
Future research should deepen empirical work on AI-mediated trust, misinformation diffusion in 
encrypted environments, and the long-term social consequences of immersive media. In particular, 
focus on the Global South remains vital to ensuring that digital futures are equitable, inclusive, and 
democratically accountable. 
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